
Each year, Napa Valley winemakers turn out Cabernet Sauvignons 
and Cab-based blends that are almost impossible to fi nd. Top wines 
from Bryant Family, Harlan Estate, Screaming Eagle, and others cost 
$150 and up per bottle. The fortunate few allowed to buy these cult 
favorites are high-end restaurants and longtime customers, who fi ll 
oversubscribed mailing lists. One Hollywood producer even chris-
tened his daughter Maya, the name of a wine from Dalla Valle Vine-
yards, hoping to get his allotment increased. (It wasn’t.)

A new generation of small-batch winemakers has emerged, and their 
wines are sure to garner the same exclusivity. Our advice: Get them 
now, before it’s too late.

Cliff Lede  After he bought the old S. Anderson property off Silverado 
Trail, Canadian businessman Cliff Lede generated buzz when he installed 
artwork by Keith Haring and Jim Dine and named vineyard parcels after 
rock songs like “Cinnamon Girl” and “Sympathy for the Devil.” But it’s his 
wine that’s creating excitement today, especially the 2001 Poetry ($100), 
the fi rst vintage of what will undoubtedly become a legendary Napa 
Cabernet. 800-428-2259, cliffl edevineyards.com
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